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Nominee:  
Mervyn H. Sterne Library 

University of Alabama at Birmingham 
 
 
 

NOMINATOR’S STATEMENT 
 

I would like to nominate the Mervyn H. Sterne Library at the University of Alabama 

at Birmingham (UAB) for the 2013 Stanford Prize for Innovation in Research Libraries for 

its innovative and highly successful Business Research Certificate Program started in the 

fall of 2010.  The program was designed and implemented to improve business information 

literacy within the UAB School of Business.  Since then it has taken off and now draws 

students, faculty, and staff from all areas of campus.   

 

I believe that the Sterne Library and its Business Research Certificate Program are 

worthy of this recognition for several reasons. What other library programs have seen a 

line of students snaking out of a classroom door and down the hall just hoping for a seat? 

What other library programs have seen students commit one afternoon each week to a 

class for which they receive no academic credit?  What other library programs are 

described as a “must do” by students and faculty alike?  A former UAB School of Business 

faculty member said it best when he said that through the program “we have been able to 

get the students back into the library and get them excited about being there.”    

 

The program has changed the perception of the library within the UAB School of 

Business and across the UAB campus.  Students understand the program’s importance and 

race to find a seat each week before the classroom fills up.  Faculty members understand 

the program’s importance and heavily promote its benefits in their classes.  University 

administrators understand the program’s importance and ask if similar programs are in 

the works.   

 

For these reasons I nominate the Mervyn H. Sterne Library at the University of 

Alabama at Birmingham for the 2013 Stanford Prize for Innovation in Research Libraries.  
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NARRATIVE DESCRIPTION IN SUPPORT OF NOMINATION 
 
 

Development of the Program 

Even as library instruction for business courses continued to increase during the 

summer of 2010, the Sterne Library saw an unmet need for more in-depth bibliographic 

instruction than could be offered during the typical one-shot library instruction session.  

With the in mind, the Business Research Certificate Program was developed.    

We had three goals in mind when creating the program.  First, we wanted the 

program to help students with their UAB coursework by introducing them to resources 

needed to complete class assignments.  Second, we hoped that by completing the program 

students would be more attractive to potential employers by demonstrating their initiative 

and motivation.  Finally, we wanted to create life long critical thinkers by exposing students 

to a variety of research sources that would be useful long after they graduated.  Based on 

program feedback I would say we met all three of our initial goals.   

 

Mechanics of the Program 

The non-credit program consists of 8 fifty-minute sessions covering a wide range of 

business topics from company and industry research to demographics and consumer 

buying patterns.  Laptops for each student provide a hands-on experience, and students 

have a series of research questions to answer during the class session.  Students are also 

provided with weekly packets of additional materials for future reference.   

All course materials were custom developed by the Sterne Library for the program 

based on knowledge of UAB School of Business curriculum and current business trends and 

topics.  Course materials are posted to the Business Buzz blog 

(http://blogs.mhsl.uab.edu/business/) each week before class and students may access 

them any time.  In an effort to comply with copyright requirements, certain materials were 

password protected so they could only be accessed by program participants.    

The instructor leads off each class with a brief overview of that week’s topic and 

then walks the class through the each resource using the classroom’s smart board.  

Students follow along on their laptops and complete their research worksheets.   To 

http://blogs.mhsl.uab.edu/business/
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complete the program and receive a certificate, participants must complete 6 of the 8 

sessions.  

Each week the instructor discusses current news items demonstrating how 

materials covered in the program relate to the “real world.”  Over the past several years a 

number of high profile business news stories have been the basis of research discussions in 

the program including Facebook’s IPO, Kodak’s bankruptcy, and Disney’s acquisition of the 

Star Wars franchise.   

At the end of each class students are given a “Starbucks Question of the Week” based 

on the material covered that week.  The first student to correctly answer the question using 

one of our sources wins a $5.00 Starbucks gift card (there is a Starbucks in the Sterne 

Library) and a Sterne Library travel mug.  Competition for the prize is always fierce.   

A reception is held for those completing the program at the end of each semester.  

The reception is well attended by participants.  Business school faculty and administrators 

attend the reception to recognize these students on their accomplishment.  Management 

majors that complete the program are recognized at the department’s annual awards 

ceremony held each spring.        

 

Participation in the Program 

Participation in the program continues to increase each semester.  Eighteen 

students completed the program the first semester it was offered during the fall of 2010.  

Since then participation has skyrocketed.   On our first class meeting during the spring 

2012 term we had nearly seventy attendees (in a classroom with seating for forty people) 

and extra seating had to be brought in to accommodate the overflow crowd.  Since then, 2 

sections of the class are offered each week.   

Seventy-seven people completed the program during the fall 2012 term, the highest 

number of certificates awarded in one semester so far.  In total, during the past 5 

semesters, more than 270 certificates have been awarded.   

 

Assessment of the Program 

Feedback about the program has been incredibly positive. Students tell us how they 

have benefitted in many ways, from helping them complete school or work assignments to 
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getting a foot in the door for a job interview. One student wrote, “There is no telling how 

much this class will benefit me in my future,” and another said “Obtaining my Business 

Research Certificate has been more beneficial to me than I could have ever imagined!” 

Word-of-mouth among students has been a major promotional tool for the program.  Other 

promotional materials created by the library are included in the supplementary materials.   

Each semester students are asked to complete a brief evaluation at the conclusion of 

the program. The response rate has always been very low. After the fall 2012 semester we 

tried a different approach by using Survey Monkey to gather responses. The response rate 

was much better, just under 50 percent with 35 students completing the exit survey.  The 

survey results show how beneficial students find the program and are included in the 

attached supplementary materials.   

Support from business faculty has been positive also. Dr. Karen Kennedy, Associate 

Dean of the School of Business, wrote “from the design of the [program], to its promotion, 

and to delivery of the content to participating students, Jeff has never wavered from his 

concern for delivering consistently high quality instruction in a caring, professional 

manner.” A business faculty member who completed the program during the first semester 

it was offered, Morris Gee, wrote that: 

through Jeff’s efforts and expertise we have been able to get the students back into 
the library and get them excited about being there. Many of my students and I 
attended and received the Business Research Certificate Class this fall [2010] and it 
was an outstanding success. The feedback from my students is very positive and it 
has changed their entire perspective of the library, the research process, and their 
future enjoyment and benefits of visiting the library. 

 
Sterne Library’s Library Director, Dr. Jerry Stephens, recently participated in a 2012 

campus-wide student forum sponsored by the Student Government Association. The forum 

provided an opportunity for students to ask administrators questions about all areas of the 

university, and the program was high on the list. In fact, it was the first question asked 

under the topic of academics. Dr. Stephens wrote about the exchange in a recent issue of 

the library’s newsletter: 

The student wanted to know if there would be other subject-specific instructional 
programs modeled after the Business Research “Certificate” Course. What is so 
exciting about the question and the program is that the Library put this instructional 
program together as an experiment. We did not know how well the program would 
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be received. Taking what we learned through our interactions with and questions 
from students, we designed the program to provide students an opportunity to 
learn important research skills for their coursework. The final goal of the program is 
to help students become more information literate, marketable, and successful in 
their academic and professional careers. 

 

In July 2012, the program received the Springshare Innovation in Academic Libraries 

Award from the Special Libraries Association’s Academic Libraries Division.  This annual 

award recognizes a new program or service that demonstrates an innovative approach to 

academic librarianship.  The awards committee was impressed with “the academic and 

innovative aspects of [the] Business Research Certificate Program.” 

Because of the program’s success, the Sterne Library has developed or is planning to 

develop similar certificate programs on other academic areas.  The “Professional Skills for 

Educators Certificate Program” was launched during the fall 2012 semester and was well 

received by students and faculty in the UAB School of Education.   

 

Intended and Actual Clientele 

Initially, we expected participants would be mostly undergraduate business 

students.  This was true during the first semester.  As word spread about the program and 

enrollment increased, diversity of participants increased as well.  We now have not only 

undergraduate and graduate business students but students from many other disciplines 

as well including Engineering, Public Administration, and English.  A more complete list of 

majors is included in the supplementary materials.  

In addition to drawing students from a wide range of disciplines, the program also 

attracts faculty and staff from around the university.  We have had faculty and staff from 

both libraries on campus, the School of Business, the School of Medicine, and the School of 

Nursing complete the program.   
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Mervyn H. Sterne Library’s Published Mission Statement 

 

The mission of the Mervyn H. Sterne Library is to encourage learning, intellectual 

discovery, and exploration; to promote the scholarly exchange and advancement of ideas; 

and to provide a place for individual and group learning supported by knowledgeable and 

service-oriented staff. 

 

Available online at http://www.mhsl.uab.edu/vision/ 

 

Principal Players 

 

Jeffrey D. Graveline (Nominator) 

Mr. Graveline is an Associate Librarian and Reference Librarian for Business at the Mervyn 

H. Sterne Library at the University of Alabama at Birmingham.  He holds a Bachelor of Arts 

from Virginia Tech and a Juris Doctorate and a Master of Library and Information Studies 

from the University of Alabama.  He is active in the Special Libraries Association (SLA) and 

the Alabama Libraries Association and has held numerous leadership positions in both 

organizations. 

 

Dr. Jerry W. Stephens 

Dr. Stephens is a Librarian and Director of the Mervyn H. Sterne Library at the University of 

Alabama at Birmingham.  He holds a Bachelor of Science in Accounting and an MBA from 

the University of Alabama at Birmingham and a Masters in Library Science and a PhD in 

Higher Education from the University of Alabama.  He is active in professional associations 

and is currently a member of OCLC Global Council.  He has served as Chairman of the 

Network of Alabama Academic Libraries, Chairman of the Solinet Board of Directors, and 

President of OCLC Members Council and as a member of the OCLC Board of Trustees. 

 

Ms. Linda Harris 

Ms. Harris is an Associate Librarian and Head of Reference Services at the Mervyn H. Sterne 

Library at the University of Alabama at Birmingham.  She holds a Bachelor of Arts from 

http://www.mhsl.uab.edu/vision/
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Stillman College and a Master of Science in Library Services from Atlanta University.  She is 

active in the American Library Association (ALA), the Southeastern Library Association 

(SELA), and the Alabama Library Association.  She has held numerous leadership positions 

in all of these organizations. 

 

 



2013 Stanford Prize for Innovation in Research Libraries 
 

AWARD NOMINATION SUPPLEMENTARY MATERIALS 
 
 

Nominee:  
Mervyn H. Sterne Library 

University of Alabama at Birmingham 
 

 

 

Letter of Support 

 

 Included is a letter of support from Dr. Jerry W. Stephens, Librarian and Library Director of 

 the Mervyn H. Sterne Library. 

 

 

Weekly handouts 

 

Custom handouts were created for each week of the program.  Included here is a 

representative sample of those handouts.  Additional handouts and course material can be 

found on the Sterne Library’s Business Buzz Blog at http://blogs.mhsl.uab.edu/business/.  

 

 

Promotional materials 

 

 Promotional materials included here were created by the Sterne Library and posted 

 throughout the School of Business building, the Sterne Library, and elsewhere on campus.   

 

 

Program assessment results 

  

 Following the fall 2012 term, a comprehensive review of the program was completed.  A 

 memo with the results of that review is included.  

 

 

Email feedback 

 

 Included is a representative selection of emails received about the program over the past 

 several years.   

 

Photos 

 

 Included are a variety of photos taken over the past several years.   

http://blogs.mhsl.uab.edu/business/




Materials & Sources - Business Research Certificate Program 

 

Class materials will be posted on my blog at: blogs.mhsl.uab.edu/business each week.  

Below is a comprehensive list of sources that will be covered during the 8-week 

Business Research Certificate Program during the Fall 2012 term.  

 

SOURCES COVERED (Alabama Virtual Library databases are noted) 

 

1.   Google & Wikipedia 

2.   Yahoo! Finance (web site) 

3.   Google Finance (web site) 

4.   Seeking Alpha (web site) 

5.   Securities & Exchange Commission (SEC) (Forms 10-K, 10-Q, DEF 14A, 8-K) 

6.   Business Insights: Essentials (AVL database) 

7.   Business Source Premier (AVL database) 

8.   LexisNexis Academic (database) (including business & news modules) 

9.   Hoover’s Company Records (database) 

10.   S & P NetAdvantage (database) (including stock reports & industry surveys) 

11.   Value Line (database) 

12.   Morningstar (database) 

13.   ABI/INFORM Complete (database) 

14.   D & B Industry Norms & Key Business Ratios (print) 

15.   RMA eStatement Studies (database) 

16.   Europa World Yearbook (print) 

17.   GlobalEDGE (web site) 

18.   World Bank (web site) 

19.   World Consumer Lifestyles Databook (print)  

20.   American FactFinder  (US Census Bureau) (web site) 

21.   County Business Patterns (US Census Bureau) (web site) 

22.   Bureau of Labor Statistics Wage Data (web site) 

23.   Lifestyle Market Analyst (print) 

24.   Demographics USA (print)  

25.   Business Plans (dot) org (web site) 

26.   B-Plans (dot) com (web site) 

27.   Business Plans Handbook (print and web site) 

28.   Annual Credit Report (dot) com (web site) 

29.   Investopedia (dot) com (web site) 

30.   Bankrate (dot) com (web site) (including mortgage calculator) 

31.   Kiplinger (dot) com (web site) 

http://blogs.mhsl.uab.edu/business


Business Research Certificate Program – Basic Company Research 

Week Two In-Class Exercises 

 

 

Company Name: ____________________________________________________________________ 

 

 

1. Using Google Finance (finance.google.com) 

 

a. Your company’s ticker symbol:  ________________________________________ 

 

b. What is the 52-week price range? ______________________________________ 

 

c. Find the Market Cap ___________ and Beta ___________ for your company. 

 

 

2. Using Yahoo! Finance (finance.google.com) 

 

a. List three pieces of company info you can find on Yahoo! Finance: 

 

1. _________________________________________________________________ 

2. _________________________________________________________________ 

3. _________________________________________________________________ 

 

b. When was the most recent 10-K filed? __________________________________ 

 

c. Are any Research Reports available for your company?  ________________ 

 

 

3. Using Business Insights: Essentials:  

 

a. Locate a SWOT analysis for your company and identify one strength and one 

weakness.  

 

Strength: ______________________________________________________________ 

Weakness: _____________________________________________________________ 

 

b. Find your company’s market share (can be in any area related to your company’s 

core business).  ____________________________________________ 

 

 

4. Find your company’s Investor Relations web site and locate the most recent Annual 

Report. 



Business Research Certificate – Basic Company Research 
Where to Find What You’re Looking For 

Week Two 
 
 

I.    REPUTABLE BUSINESS WEB SITES 
 

Yahoo! Finance (finance.yahoo.com) 
Google Finance (finance.google.com) 
 
Seeking Alpha (www.seekingalpha.com) 
Business Week (investing.businessweek.com)  
Morningstar (www.morningstar.com)  
The Street (www.thestreet.com)  
Wall Street Journal (www.wsj.com)  

 
Just for fun: The folks at Footnoted (www.footnoted.com) scour hundreds of SEC filings each day to 
provide analysis of companies and industries.  They also find interesting factoids you won’t see reported 
anywhere else.  

 
 

II.    SPECIFIC COMPANY INFORMATION (AND WHERE TO FIND IT) 
 
Items with  icon indicate the database is available through the Alabama Virtual Library (AVL).  
 
Analyst reports 
 Business & Company Resource Center (database)  
 Morningstar (database) 
 
Annual reports 
 Company web sites (investor relations section) 
 Annual Reports (www.annualreports.com)  
 Business & Company Resource Center (database)  
 
Auditor info / compensation 
 DEF 14A (Proxy statement) 
 
Business description 
 10-K Form (Item 1, Business) 
 S & P NetAdvantage (database) 
 Business Source Premier (company profiles)(database)  
 
Company history 
 Company web sites (advanced search Google for “history” within company domain) 
 Business & Company Resource Center (database)   
 Answers.com (in conjunction with Hoovers and others)(www.answers.com/main/business.jsp)  
 
 

http://www.seekingalpha.com/
http://www.morningstar.com/
http://www.thestreet.com/
http://www.wsj.com/
http://www.footnoted.com/
http://www.annualreports.com/
http://www.answers.com/main/business.jsp


Competitors 
 Hoovers Company Records (database) 
 S & P NetAdvantage (database) 
 Google Finance 
 Yahoo! Finance  
  
Conference Calls (aka Earnings Calls) 
 Seeking Alpha (www.seekingalpha.com then go to Transcript Center) 
 ABI/INFORM Complete (database) 
 
Corporate governance  
 Company web site (generally in Investor Relations section) 
 Form 8-K (disclosures filed with SEC)(www.sec.gov)  
 
Division & Units 
 10-K Form (Item 1, Business) 
 
Earnings (historic and forecasts) 
 Financials (see below) 
 ValueLine Company Reports (database)  
 S & P NetAdvantage (database) 
 
Executive compensation 
 DEF 14A (Proxy statement) 
 Hoovers Company Records (database) 
 Seeking Alpha (www.seekingalpha.com)  

LexisNexis Business (database) 
 
Executive biographies 
 DEF 14A (Proxy statement) 
 
Executive perks (search the document for “perquisites”) 
 DEF 14A (Proxy statement) 
 
Financials 
 Various SEC Filings (10-K, 10-Q)(www.sec.gov) 
 S & P NetAdvantage (database) 
 Business & Company Resource Center (database)  
 LexisNexis Business (database) 
  
Industry Codes (for specific companies) 

Business & Company Resource Center (database)  
LexisNexis Business (database) 

 
IPO materials 
 SEC  Form S-1 (Prospectus)(www.sec.gov)  
 www.retailroadshow.com (for upcoming IPOs) 
 Seeking Alpha IPO (seekingalpha.com/tag/ipo-analysis)  

http://www.seekingalpha.com/
http://www.sec.gov/
http://www.seekingalpha.com/
http://www.sec.gov/
http://www.sec.gov/
http://www.retailroadshow.com/
http://seekingalpha.com/tag/ipo-analysis


Market cap 
 Google Finance 
 Yahoo! Finance  
 S & P NetAdvantage (database) 

Business & Company Resource Center (database)  
 
Market share 
 Business & Company Research Center (includes Market Share Reporter)(database)  
 ABI/INFORM Complete (searching trade & industry pubs)(database) 

Business Source Premier (searching trade & industry pubs)(database)  
 
Marketing strategies / plans 
 10-K Form (Item 1, Business) 
 Newspapers, periodicals or trade pubs 

Press releases (available in S & P NetAdvantage (database)) 
 
Mergers & Acquisitions 
 Analyst reports (see above) 
 10-K Form (www.sec.gov)  
 
News (about company) 
 Company web sites 
 Newspapers, periodicals or trade publications 
 Press releases 
 
Press releases 

Company web sites 
S & P NetAdvantage (database) 

 
Products 
 10-K Form (Item 1, Business) 
 Business & Company Resource Center (database)  
 Hoovers Company Records (database) 
 Newspapers, periodicals or trade publications 
 
Properties 
 10-K Form (Item 1, Business) 
 Business & Company Resource Center (database)  
 Hoovers Company Records (database) 
 
Rankings 
 Business & Company Resource Center (database)  
 Forbes Lists (www.forbes.com/lists/)   
 Birmingham Business Journal’s annual Book of Lists (available in most libraries) 
 
Ratios 

S & P NetAdvantage (database) 
Business & Company Resource Center (database)  

http://www.sec.gov/
http://www.forbes.com/lists/


Yahoo! Finance 
Morningstar.com (and Morningstar database) 

 
Sales  

10-K Form (Item 1, Business) 
 Business & Company Resource Center (database)  
 Hoovers Company Records (database) 

S & P NetAdvantage (includes sales forecasts) (database) 
 Valueline (database) 
 Newspapers, periodicals or trade publications 
 
SEC filings  
 EDGAR on SEC web site (www.sec.gov)  
 Business & Company Resource Center (database)  
 Morningstar (database) 
 
Shareholder lawsuits 
 DEF 14A (Proxy statement) (disclosure of lawsuits) 
 ABI/INFORM Complete (database) (news / trade articles about lawsuits) 
 
Stock pricing (current & historic) 
 Yahoo! Finance 
 Google Finance 
  
Subsidiaries & parent companies 
 LexisNexis (database) 
 
SWOT analysis 
 Business Source Premier (database) 
 Business & Company Resource Center (database)  
 ABI/INFORM Complete (database) (SWOT content is smaller than other 2 databases above) 
 
 

III.    COMPARING MULTIPLE COMPANIES 
 
Business & Company Resource Center (database)  
 

You can compare companies under the Financials tab in this database.  Just search for your company 
then choose the financials tab to compare it against others.   
 

LexisNexis Academic (database) 
 
 To compare companies, just click the Companies tab and the the Compare Companies link.  

 

http://www.sec.gov/


Business Research Certificate Program – Week Three 

Industry Research Hands-on Exercises 

 

Choose one of the following companies: 

 

General Motors (GM) Southwest Airlines (LUV)    

The Coca-Cola Company (KO)  Merck (MRK) 

 

 

In what industry is the business involved? ________________________________________ 

 

Other names /descriptors for the industry: ________________________________________ 

 

 

1. Using the Business Source Premier database:  

 

a. Identify at least one NAICS code for your company.  

 

 

b. Locate and review an Industry Profile relating to your company.  

When was it published?  

 

 

2.  Using Standard & Poor’s NetAdvantage database:  

 

 a.  Locate the Stock Report for your company.     

 

 

 b.  Locate and review the Industry Profile and Sub-Industry Review for 

 your company.  

 

 

3. Using the ABI/INFORM Complete database:  

 

a.  Locate and review a First Research industry profile for your company. 

When was it published?   

 

 

b.  Are there any BMI Industry Reports or Just-Series Market Research 

Reports covering your industry?   



Business Research Certificate Program – Week 3 

Industry & Market Research 

 

 

Initial questions 

 

What is your industry? 

- What are other names for it? 

- Can you identify a NAICS or SIC code for it? 

o By researching company 

o Using the NAICS Lookup (www.census.gov/naics)  

- Are there other unique things about your industry? 

 

What information do you need? 

 

Where can you find this information? 

- Compiled Industry & Market Reports 

- News & Trade Publications 

- Industry Associations 

- 10K Forms and Annual Reports 

 

Resources Discussed in Class 

 

 Business Source Premier database (Handout number 1) 

 Includes profiles of industries & companies 

 Profiles for specific countries, regions, or global 

 

 To find the industry profiles, you can  

o Choose “Industry Profiles” link  

o You can search OR browse (by industry or country/region) 

  

NOTE: Industry profiles are also linked to many company profiles 

 

S & P Industry Surveys (in S & P NetAdvantage database) (Handout number 2) 

 50 major industries and 150 sub-industries profiled 

 Each major industry profile includes: Background, trends, major players, 

statistics, financials, and ratios 

 

 To find industry profiles, you can  

o Select the Industries tab in the database 

o Use the pull-down menu to browse by industry/sub-industry or search 

for a specific company to identify its industry profile 

 

http://www.census.gov/naics


NOTE:  S & P NetAdvantage also has excellent Stock Reports (Handout number 3) 

   

ABI/INFORM Complete database industry profiles (Handout number 4) 

 Includes both broad and narrow profiles and market reports  

 Domestic and global reports are included  

 

 To find the industry profiles, you can  

o Click on the Browse tab 

o Look for reports under the “Industry & Market Research” heading 

 

 

Resources NOT Discussed in Class 

 

Industry Financials and Ratios 

 

These numbers allow you to compare the performance of specific company with  its 

 competitors or with the industry as a whole.   

 

D & B Industry Norms (REF HF 5681 R25 I525)  

 Financial stats on over 800 industries.  Arranged by SIC code.   

 

RMA eStatement Studies (Sterne Database)  

 Financial stats and ratios arranged by NAICS. 

 

Reuters.com, Yahoo! Finance, Google Finance 

 All provide good, fast industry information 

 Good source to find major industry players, compare real time stats and 

get current news 

 

Industry News 

 

 ABI/INFORM Complete (Sterne Library database)  

 Newspapers and trade publications provide current industry info 

 

  

 Other Resources for Industry Data  

  

 Business Insights: Essentials (Sterne Database) 

 ValueLine (Sterne Database) 

 Morningstar(Sterne Database and on the web at www.morningstar.com)  

 Reuters (www.reuters.com) – choose the “Sectors and Industries” link 

 Business Week (investing.businessweek.com) – choose “Sectors & Industries” 

from Finance tab  

http://www.morningstar.com/
http://www.reuters.com/
http://www.investing.businessweek.com/


Business Research Certificate – Week 5 

International Business & Industry Research 

 

 

Common Types of Information Needed for International Business Research 

 

Company info – foreign companies, domestic subsidiaries, SEC 20-F forms (Handout No. 6) 

for foreign public companies 

Country background – history, legal & business environment, economic & political  

Statistics – economic, trade, demographic 

Doing business info – trade & legal requirements, banking, cultural norms 

Industry & markets – general / country / regional data, specific products 

 

For a more detailed overview of useful IB research resources refer to the attached research 

guide International Business & Marketing (Handout No. 1).  These resources supplement the 

resources for researching companies and industries that we covered in weeks 2 and 3.   

 

Sources for Today’s Session 

 

1. Using Hoovers Company Records (Handout No. 2, note that the database was 

unavailable on 10/4/11 so you may have to use the handout to answer these questions), 

answer the following questions:  

 

a. Name 3 competitors of Apple? 

 

1. ________________________________________________________________________ 

 

2. ________________________________________________________________________ 

 

3. ________________________________________________________________________ 

 

b. What percentage of Apples 2011 sales came from the iPhone?  _______________ 

 

 

2. Using LexisNexis Academic, answer the following questions:  

 

a. What are the most recent NET SALES for Volkswagen AG? 

 

______________________________________________________________________________ 

 

b. Does Volkswagen have a subsidiary in Herndon, VA?  If so, what is it? 

 

______________________________________________________________________________ 



2 
 

3. Using the World Bank (data.worldbank.org) (Handout No. 3) web site, click the “By 

Country” link and answer the following questions:  

 

a. Select a country (I recommend choosing a developed country) and find the current 

GDP.  How does it compare to the GDP of the US? 

 

___________________________________________________________________________ 

 

b. Select the Indicators tab and review the types of statistics / data available.  List three 

indicators:  

 

1. ________________________________________________________________________ 

 

2. ________________________________________________________________________ 

 

3. ________________________________________________________________________ 

 

 

4. Using the Europa World Year Book (Handout No. 4), answer the following questions:  

 

a. How many cellular telephone subscribers were there in Turkey in 2009? 

 

___________________________________________________________________________ 

  

b. What was the total export value (in USD) from Turkey to the U.S. in 2010? 

 

___________________________________________________________________________ 

 

 

5. Using the World Consumer Lifestyles Databook (Handout No. 5), answer the 

following questions:  

 

a.   In 2010 what was the total consumer expenditure on footwear in France? 

 

___________________________________________________________________________ 

  

 b.    In 2010 what percent of the French population smoked?  In 2002? 

 

___________________________________________________________________________ 

 

 

http://data.worldbank.org/


Business Research Certificate – Week 7 
Entrepreneurship and Business Planning 

 
 
BUSINESS PLANNING 
 
The following electronic resources are available to help you draft your business plan.  You’ll find sample 
business plans and detailed explanations of what should be included.    
 

Ratios & Norms 
 D & B Industry Norms & Key Business Ratios (Ref HF 5681 .R25 .I53) (HANDOUT # 1) 

Norms and ratios are classified by industry and asset size so they can be used as benchmarking 
tools for assessing the financial strength of a company in comparison with industry peers. 

 RMA eStatement Studies (Sterne Library database) (HANDOUT # 2) 
Source for financial statement benchmarks on private businesses.  Detailed data on over 750 
industries.   

 
Web Sites 

 Business Plans (dot) org (www.businessplans.org) 
 Business Plans Handbook (www.referenceforbusiness.com/business-plans/) 
 BPlans (www.bplans.com) 
 UT at Austin MOOT CORP competition (www.businessplans.org/businessplans.html)  

 
eBooks from the Sterne Library 

 How to write a business plan (2010)  
(http://tinyurl.com/77jv6wc and then click the “Full Text” link) 

 Business plan workbook (2008)  
(http://tinyurl.com/852jo9f and then click the “Full Text” link) 

 
Consumer Lifestyle and Buying Behavior (this is just a sample of what is available) 

 Lifestyle Market Analyst (HANDOUT # 7) 
 Community Sourcebook of Zip Code Demographics (HANDOUT # 8) 
 Demographics USA 

 
SOURCES FOR TODAY’S SESSION 

 
1. Census Bureau (www.census.gov) (HANDOUT # 3) 

 
The Census Bureau conducts nearly one hundred surveys and censuses every year. Data from the 
following surveys and censuses are available in American FactFinder: 
 

 Decennial Census collects data every 10 years about households, income, education, 
homeownership, and more for the United States, Puerto Rico, and the Island Areas. 

 American Community Survey (ACS) is a nationwide survey designed to provide communities a 
fresh look at how they are changing. 

 Economic Census profiles the U.S. economy every 5 years, from the national to the local level and 
by detailed industry and business classification. 

 Annual Survey of Manufactures and County Business Patterns provide NAICS level business data 
for states and counties.   

 
The American Factfinder (factfinder2.census.gov) includes data from the decennial Census as well as the 
annual American Community Survey.   
 

Using the Census (www.census.gov) web site, find the following information about your home city:  

http://www.businessplans.org/
http://www.referenceforbusiness.com/business-plans/
http://www.bplans.com/
http://www.businessplans.org/businessplans.html
http://tinyurl.com/77jv6wc
http://tinyurl.com/852jo9f
http://www.census.gov/
http://factfinder2.census.gov/
http://www.census.gov/
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a. What percentage of the population holds a bachelor’s degree or higher? ____________ 

 
b. Median household income:  ___________________________________________________ 

 
c. Total population between the ages of 25 & 44:  ________________________________ 

 
 

2. County Business Patterns (www.census.gov/econ/cbp/index.html) (HANDOUT # 4) 
 

County Business Patterns is an annual series that provides subnational economic data by industry. This 
series includes the number of establishments, employment, quarterly and annual payroll. This data is 
useful for studying the economic activity of small areas 
 
Using CBP find the following information about your home county: 

 
a. How many fitness centers (713940) are located in the county?  __________________ 

 
b. How many people are employed in fitness centers?  ____________________________ 

 
 

3. Bureau of Labor Statistics (BLS) Metro Area Wage Data (www.bls.gov) (HANDOUT # 5) 
 
The BLS provides current figures relating to the economy including unemployment numbers and average 
wages for different occupations in all 375 Metropolitan Statistical Areas (MSA).   
 
What is an MSA?  According to the OMB, an MSA “consists of one or more counties and includes the 
counties containing the core urban area, as well as any adjacent counties that have a high degree of social 
and economic integration (as measured by commuting to work) with the urban core.” 
 
What is the SOC?  The Standard Occupational Classification (SOC) system is used by Federal statistical 
agencies to classify workers into occupational categories for the purpose of collecting, calculating, or 
disseminating data.  There are more than 800 SOC codes.  
 
Using BLS data, find the following information about your home MSA: 

 
a. What is the mean annual salary for a Fitness Trainers (SOC 39-9031)?  ____________________ 

 
b. How many people are employed as Fitness Trainers?   ________________________ 

 
 

4. Occupational Outlook Handbook (www.bls.gov/ooh) (HANDOUT # 6)  
 
The OOH profiles hundreds of occupations and describes “What They Do, Work Environment, How to 
Become One, Pay,” and more. Each profile also includes BLS employment projections for the 2010–20 
decade.  You can browse or search for specific occupations.   
 
Using the current OOH, answer the following questions:  
 

a. What is the median pay for fitness trainers & instructors? ________________________________________ 
 

b. Is there a positive job outlook for 2010 – 12? ______________________________________________________ 
 

http://www.census.gov/econ/cbp/index.html
http://www.bls.gov/
http://www.bls.gov/ooh/


Business Research  
Certificate Program 

Brittany Fair, Management 2013 

Amanda Horsley, Marketing 2013 

Complete the Sterne Library’s Business Research Certificate  
Program and you will learn to use the research tools and strategies 

executives depend on to compete in today’s business world.   

“The BRCP is a unique learning experience 
that provides instant benefits. I acquired 
valuable research skills that have already 
helped me in my classes! 

"This program has offered me resources 
that I can actually use in the real world – not 
only for work related purposes but also for 
everyday purposes.  I encourage everyone 
to participate because it shows you ways 
to think efficiently."  

Check out the Mervyn H. Sterne Library’s  

Contact Jeff Graveline (jgraveli@uab.edu or 934.6364) for more information.   
On the web at blogs.mhsl.uab.edu/business 

Open to all current UAB students, faculty, and staff 

No cost      •      No registration 

Sterne Library, Room 163 

Offered 2 times per week:  10:00 a.m. to 10:50 a.m. OR 3:30 p.m. to 4:20 p.m. 

Classes begin on 

September 6, 2012 

blogs.mhsl.uab.edu/business


Does Starbucks Google?  

Of course not.  Complete the Sterne Library’s Business 

Research 101 Certificate and learn to use the research 
tools & strategies business executives  depend on daily. 

Contact Jeff Graveline (jgraveli@uab.edu or 934.6364) for more information.  On the web at http://blogs.mhsl.uab.edu/business/ 

 © Starbucks 

When Starbucks picks a store location, 

does it only use Google? 

9/23 – Introduction to Business Research Methods 
9/30 – Basic Company Research 
10/7 – Basic Industry and Market Research 
10/21 – International Business & Industry Research 
10/28 – Academic Integrity & Ethics 
11/4 – Entrepreneurship and Business Planning 
11/11 – Personal Finance Research 
11/18 – Legal Research for Business Students 



 
M E M O R A N D U M 

 
 
To:  Dr. Jerry Stephens, Linda Harris 
Cc: FILE 
Date: November 16, 2012 
Re: Final Assessment of Business Research Certificate Program, Fall 2012 
 
 

 
 
Thank you both again for supporting this program over the past five semesters.  As you 
know, it has grown in popularity to the point that we are now nearly to capacity for both 
sections.  This semester we awarded 77 certificates, the most of any semester so far.   Since 
we have completed 5 semesters of the program, I decided to complete a more detailed 
assessment.   
 
Distribution of Majors, Fall 2010 – Fall 2012 
 
Early on, most students completing the program were marketing majors.  This was a result 
of promotion of the program by Mickey Gee in his marketing classes.   
 
I wanted to expand the distribution of majors to all areas of the business school and 
beyond.  I did this by heavily promoting the program in BUS 350, BUS 101, and BUS 102 
classes.  It is also being promoted by faculty in Finance, Accounting, and Management, with 
several professors giving extra credit for completing the course.  Management students 
that complete the program are recognized at the department honors banquet in the spring.   
 
As you can see, the program now attracts a much wider range of majors both from inside 
and outside of the School of Business.    
 

 

Major 
Fall 

2010 
Spring 
2011 

Fall 
2011 

Spring 
2012 

Fall 
2012 Total 

       Accounting 2 3 8 22 12 47 

Biology (G) 
    

1 1 

Business 
Admin 3 2 2 5 1 13 

Chemistry 
    

1 1 

CM 
    

1 1 

Economics 2 2 
 

1 3 8 

Engineering 
   

1 1 2 



Major 
Fall 

2010 
Spring 
2011 

Fall 
2011 

Spring 
2012 

Fall 
2012 Total 

Finance 4 1 19 6 23 53 

Forensic Acc 
  

1 
 

1 2 
HR 

Management 3 
  

2 1 6 
Health Prof 

(G) 
   

1 
 

1 

Industrial Dist 2 4 2 
 

1 9 

Info Systems 1 3 
  

2 6 

M. Acc (G) 
   

1 
 

1 

Management 1 
 

7 4 13 25 

Marketing 10 18 
 

20 6 54 

Math 
    

1 1 

Medical ID 5 3 1 5 3 17 

Medical Tech 
   

1 
 

1 

MBA 
   

5 2 7 

MPA 
    

3 3 

Public 
Relations 

   
3 

 
3 

Pyschology 1 
   

1 2 
Public Health 

(G) 
    

1 1 

Social Work 
   

1 
 

1 

Sociology 
  

1 
  

1 

       G = graduate school 
      

 
Participant Exit Survey, Fall 2012 
 
Each semester I ask students to complete a brief evaluation at the conclusion of the 
program.  The response rate has always been very low.  This semester I tried a different 
approach by using Survey Monkey to gather responses.  The response rate was much 
better, just under 50 percent with 35 students completing the exit survey.   
 
Below are the results of the survey.   I think the best comment, and one that sums up the 
reason I continue to put so much effort into the program, was “Thank you to UAB and 
Sterne Library for offering this program.”  When students recognize the importance of what 
we are doing it makes it all worthwhile.   
 
  



 
 

 



 
 

 
 

 
 



6. What part(s) of the Program did you find to be the most helpful, if any? 

 The research on stocks. I have needed a lot of this information in my online class. 
 

 Being able to find the information about a company when doing research for a job. 
 

 The two classes of the program that I found to be most beneficial was the 
"Entrepreneurship and Business Planning" class and the "Searching News, Trade 
Publications and Journals" class. Both of these classes contained valuable material 
and knowledge that I found to be very advantageous, and I have already put some of 
it to work in my current classes. One unfortunate fact though-- I did not even realize 
the vast array of databases that were available through the library's website, but 
that is no longer the case after completing the Program. 
 

 The handouts are great. The session Searching News, Trade Publications, and 
Journals had many useful and practical tips.  
 

 The instructor was very helpful.  Also, the websites were very helpful for one of my 
classes. 
 

 I like the way you teach. You let us do some search after the lesson to repeat what 
we learn. 
 

 Finding data on national and international scale. 
 

 The Program exposed me to countless resources and information that I would never 
had known existed otherwise. 
 

 I'm not a business major, but now I know where to find information about a 
company. The websites are very useful. 
 

 The ability to research a company's financial profile was very helpful. 
 

 All of the resources Jeff introduced us to and showed us how to use have been very 
helpful to me in my new job, which I got while in the Business Research Certificate 
Program. I am currently using a lot of the information Jeff taught us to do research 
for work in economic development for a local suburb. 
 

7. What part(s) of the Program did you find to be the least helpful, if any? 
 

 There may have been some parts of the program that seemed non-helpful at the 
current time because it is not research techniques needed at the current time, but I 
feel as if all of the materials and topics covered in the class will be beneficial in the 
future, especially in graduate level courses. 



 It was all helpful. Even though I don't have immediate (this semester) application of 
the information, it will fit into my career goals. 

 
 Technology (the laptops) ran frustratingly slow at times, but other than that, I have 

absolutely no complaints about this program. It was great and Jeff did an 
outstanding job showing us how to use different databases to find what we need. 

 
 
8. What changes, if any, would you suggest for the Program in the future? 
 

 Wiki page so that students can add additional resources with commenting as to 
places to use them. 

 
 If it is coupled as a requirement for QL FN 320 then on the class schedule and Info 

for QL FN 310 the times should be posted for the Business Research class so 
appropriate accommodations can be made. 

 
 I would suggest having the classes somewhere in the BEC instead because it was 

difficult to get there and back to go to class. 
 

 Offer the class on more days. 
 

 The program was conducted in a very professional manner and structure. I give this 
course a high rating and do not see any critical aspects that need to be changed 
about it. 

 
 30-40minutes program will be more convenient and easy to concentrate. 

 
 Lock the doors 5 - 10 minutes after class starts! It was incredibly distracting for 

people to walk in almost every 5 minutes up until class was over just so they could 
sign their name for the session. 
 

 More interactive and make it a "Real" class in University. Recognize the hours. 
 

 The course times were the only thing that was a little challenging for me, but I see 
how it could be hard to schedule with classes going day and night every day. 

 
 It should be mandatory for business students at least. 

 
 Some prerequisites on use of technology might be helpful to ensure that everyone 

that participates knows how to use computers, surf the MHSL website, and basic 
database surfing knowledge. It was frustrating at times to have neighboring 
classmates ask me how to do something while Jeff was talking, or they would ask Jeff 
and slow the class down/get it off track. 

 



 More available times, maybe three sessions instead of two. 
 
 
9. Additional Comments 

 Thank you for giving me a chance to learn something new, exciting and very useful! 
 

 I have learned so much from this program. This program has helped gather 
information to write a research paper on a country. I am very glad that completed 
the program but its would great on my resume and gives me an advantage above my 
peers. I can definitely see myself using the information learned from this program in 
the near future. 
 

 Excellent program! I cannot wait to submit a testimony regarding a career shift. 
 

 Great instructor and material. 
 

 To further describe how beneficial the Program was to me, I actually used the SEC 
filings search techniques today on an in-class assignment to find a recent 10-K for a 
company using a stock ticker symbol. This was a beneficial tool, seeing that I was 
already one step ahead of most of my classmates and found the filing before many of 
my peers around me. Thank you to UAB and Sterne Library for offering this 
program. 
 

 I appreciate Mr. Graveline presenting the information, and doing so much work with 
the handouts. I'm glad I found the announcement about this program. 
 

 Excellent program. 
 

 Great program. Great benefit. I love the Starbucks challenge at the end of each class. 
 

 PowerPoint and sheets are very helpful and handy. Thank you the instructor for 
your dedication. 
 

 I think the instructor did an amazing job with the class and really helped his 
students out. That is all a student can ask for. 
 

 Thank you so much Jeff for teaching this class. I truly enjoyed it. Keep up the great 
work! Now I am interested in the business area and I am considering getting my 
MBA in Business Administration. 
 

 Very interesting and students who are majoring in something else other than 
business could benefit from this program. 
 

 Great course. I learned a lot of helpful information. 



 
 Jeff did a wonderful job.  He made it very interesting and easy to understand. 

 
 The program is amazing. 

 
Conclusions 
 
Students are continuing to benefit from the program.  Nearly 75 percent of the students 
that completed the program this term said they’d already used the materials for their 
classes.  I continue to hear from many students that completed the program over the past 5 
semesters about how they have benefitted from the program, both for school work and in 
their jobs.  
 
I look forward to continuing to offer the program.  I would like to sit down with you both 
sometime in the spring to discuss where we see it going in the future.   



Select Email Feedback for Business Research Certificate Program 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 



All classes are taught in one of the 

Sterne Library’s seminar rooms.  Each 

student is provided a laptop computer 

and weekly in-class worksheets custom 

created for the program. 

 

As you can see, we had an overflow 

crowd (left) during the first session of 

the fall 2012 term.  

The Sterne Library hosts a certificate reception at 

the end of each term for students that complete 

the program.   

Business school administrators and 

faculty attend to recognize students.   
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